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OUTLINE

1. Setting up Your Profile
i. Privacy
ii. Bio and Link
iii. Professional vs. Personal

2. Posting Content
i. Images vs. Videos
ii. Hashtags vs. Tags

a) Push Through Feature 

3. Stories vs. Reels
i. Know the Difference
ii. Creating a Story and Reel

4. Resources
5. Q&A



SETTING UP YOUR PROFILE: Privacy



GET STARTED: https://linktr.ee

SETTING UP YOUR PROFILE: Bio & Website

https://linktr.ee/


SETTING UP YOUR PROFILE: Account Type 

Benefits of a Professional Account



POSTING CONTENT: Photos, Carousels & Videos



POSTING CONTENT: Hashtags & Tags

A word or phrase preceded by a hash sign (#), used on social media websites 
and applications to identify digital content on a specific topic.

#TobaccoKills
#PublicHealth
#TobaccoFree

Hashtags

Tags
Publicly visible, sends them a notification, 
may appear to their followers, and may 
appear on their account

Long
Captions 
with Line 
Breaks

tutorial_account123 Does your organization 
need endgame technical assistance in 
California?

Let us help you!

Request assistance from ASH CA via the link in 
our bio.

#publichealth #publichealthmatters 
#tobaccoendgame
#tobaccofreeca



POSTING CONTENT: Tags & Collaborator



POSTING CONTENT: Carousels

Carousel Posts
More than one photo and/or video in the 
same post, boosts engagement compared 
to one image or one video posts.



Reels vs. Stories | 9:16 dimensions

Reels Stories
Instagram reels 
get 67% more 

engagement 
than standard 

Instagram 
videos.

58% of users 
say they’re more 

interested in a 
brand after 

seeing them 
post a story.



KNOW THE DIFFERENCE

STORY REEL

Time Availability Disappears after 24 hours unless they are saved 
in your profile highlights

Available on your Reels tab and feed if enabled 
until you choose to delete it

Length 15-60 seconds max (per individual Story) 15 minutes max (90 seconds max – recommended)

Hashtags Users can find your Story to view when searching 
a specific hashtags

If a user searches for a hashtag, Reels will also 
appear in search results

Reach
Promoted in your followers’ feed. If your account 
is public, anyone can see your Stories. You see 
individual viewers

Promoted in your followers’ and non-followers’ 
feed. If your account is public, anyone can see your 
Reels. You see individual Likes & number of views

Saves Users cannot save Stories Users can save Reels

Explore Page Rarely gets featured Most of the explore page is dedicated to Reels

Editing Tools Filters, layouts, text, camera effects, and Dual 
view like BeReal

Audio editing, AR effects, clip and picture 
alignment, timer, countdown, and speed control

Sharing
Users can share Stories to their own or send it to 
someone’s inbox (privacy settings and time 
availability still applies unless screenshotted)

Reels can be shared by almost anyone (if public) 
and do not disappear

Engagement Polls, Countdown, GIFs, Tag Partners and LINK! Can comment and share to Story



CREATE A STORY



CREATE A STORY



Instagram Training:
Posting Multiple Stories

Watch Here>

https://youtu.be/dPqt5g_wWm0


CREATE A REEL
Option 1 – Upload a pre-recorded video 
from your device as a Reel: Training Here

Option 2 – Record and edit a Reel in 
Instagram.

https://www.youtube.com/watch?v=H-CWpA5pQ_E&list=PLIMuNb1cBnDFPvNtuMVJQfz8QkidQhxLQ
https://inshot.com/
https://inshot.com/
https://www.captions.ai/
https://www.captions.ai/


Instagram Training: 
Posting a Reel

Watch Here>

https://youtu.be/NHXNNh31MMM


RESOURCES: Design Templates

https://www.canva.com

https://www.canva.com/


RESOURCES
endtobaccoca.ash.org/communications-tools

https://endtobaccoca.ash.org/communications-tools/
https://endtobaccoca.ash.org/communications-tools/


RESOURCES
endtobaccoca.ash.org/communications-tools

https://endtobaccoca.ash.org/communications-tools/
https://endtobaccoca.ash.org/communications-tools/


THANK YOU!

FOLLOW ASH

@ASHorg

@ASHorg

@ASHglobalAction

@ASHorg

Visit ASH CA: 
endtobaccoca.ash.org

Carol Maytum
Project Director
maytumc@ash.org

CONTACT US

Megan Manning 
Associate Director of Communications
manningm@ash.org



Tobacco Retailers | Recording Here

The Planet | Recording Here
April 26, 2023: Tobacco Industry | Register Here
May 24, 2023: Government | Register Here

https://youtu.be/yn2jw5iWPXs?t=14
https://www.youtube.com/watch?v=36XFhkGxGYg&t=73s
https://us06web.zoom.us/webinar/register/WN_0ZMwk0VsTZSsKYPQbvQRQQ#/registration
https://us06web.zoom.us/webinar/register/WN_Na7y5p6oSpuDiGOMqDLtPA#/registration
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