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Social Media Resources

Advancing Momentum for a Tobocco-Fres Colifornio

How!tolEstablish|Posting| . ©F

Getting Started
on Social Media
GUIDE SHEET

QOO
@00

GET TO KNOW YOUR PLATFORM

* |dentify the features of your platferm and determine which enes will be the most useful te your mis-
sion and vision.
Example(s]:
1. Post scheduling =+ Does this platform allow you to schedule posts in advance?
2. Live videos = Does this platform allow you o have live @&A sessions or conversations?
+ Understand the posting deli and chafi laid out by the platform.
Examgle(s):
1. What terminclogy should you aveid using fo prevent your video from being removed or flagged?
* Learn the functional capabilities of the plaform.
Example(s):
1. Comment management == Is there an ability to hide, delete, or turn off comments from others?
2. Privacy mode =+ Does the platform allow you fo moke your poge foccount “Private"2
3. Pald Ads =* Can you Invest in paid ads on the plarform?
*+  Learn how to work with the platform’s algorithm instead of against it.
Example(s):
1. Posting frequency =% How often should vsers post to remain in the public eye?

2. Video length == What videe length is best to increase how often it gets viewed?
3. Video formar == ls it better to record a video herizontally or vertically?
d. Musie =+ Does music help boost visibiliry?

MAKE UR PLATFORM PURP

+ Determine your larget avdience and take into account the demographics of the platform’s users.
Example(s):
1. If your target audience is youth. TikTek would be an ideal platform for your arganization.
2. If your target audience 13 young adults, Facebook is an ideal platferm for your organization.
3. If your target audience are businesses, Instagram er Linkedin is an ideal platferm for your or-
gonization
+ Determine the goal of your message and the format you aim te use according to each platform.
Example(s):
1. Shert videos that educate young people and provide opportunities for them to engage /get
Involved with your organization.
2. Oppertunity for your erganization’s amb dors to share exciting updates about tebacco con-
trol efforts in Californic.

StandardsioniSocialiMedial & &

If your crganization is octive an socil media platforms, consider the following monogement proctices fo ensure
that the public is aware of your expeciations for content shared on your profile o page.

CREATE AND ENACT A POSTING POLICY

b Determine what kind of comments will NOT be tolerated on your page.

RespondingitolComments f
oniSocialiMedia Yy i &

& o social medis platfms it is imporsnt o e prepared 1o respend when someona
n comments on your posts. Cansider the foll scenanos and the types of comments you

Compase a statement listing the type of inappropriate post
on your page ond state the corrective oction it will result in
platform does not provide sufficient space on your profils or
your policy to o webpage or an PDF e
below.

#f your arganization |
outside of your argar
may receive.

Comments on Posts by the Organization

@ o

- N N
—— —
P — [PRONOTES TORACCO PRODUCTS |
REPLY and let them know how mch you [P—

‘appreciate their support. If applicable, cansider
sharing opportunities for them 1o get involved in
your organization.

HIDE the comment from public view but know
that they and their friends wil still be able to see
it

LIKE the comment fo publicly acknowledge it ) DELETE the comment 50 that no one will be
b to see it

BLOCK e user from being able 1o view your
Type of Comment: page or comment on any posts ertirely
| ASKS FOR SUPPORT I

(i ot Comment

A

REPLY wih contact information or appropriate

s romcurcas for sipor [ ——
REPLY o the comment and sincersly comect
|| e || s e e
eoine ‘example, if he comment claims Mat vapes are

quit smaking, ‘complstely rsk-fras OR misinterpres a policy.
If you sense that the comment can lend itsslfto
| LIKE the comment 1o publcly acknowledge It & teaching opportunity, consider Inviting them to

confusson or misunderstanding. i they are not

| discuss the matter further if there is stll some
receptive, and the comment does not hinder

Trpe of Camment. ‘your organization's image, consider leaving the
comment alone.
et ; /
I
Fow io Respond: Tyme o Comment 1
REPLY and tank them for shanng. If | BAD EXPERIENCE WITH YOUR ORG |
congratulations are i order, by &l means... [re—

congratulats them and reaffim any positive

hanawior ar suteomes. REPLY to the comment and spoiogize. Provide

@ general email and ask them 1o make contact to
LIKE the comment 1o publicly acknowledge It | rectfy the shual

1

18 3071 Caloria Dauartmarn o Pobic Haalth. Furdod s contract member 20-10385.
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https://endtobaccoca.ash.org/wp-content/uploads/2021/10/GS_GettingStartedOnSocialMedia.pdf
https://endtobaccoca.ash.org/wp-content/uploads/2021/12/IG_EstablishingStandardsOnSM_Final.pdf
https://endtobaccoca.ash.org/wp-content/uploads/2021/12/IG_PosVsNegCommentsOnSM_Final.pdf

Social Media Resources

FOR YOU PAGE (FYP)

d Need to Know Features on TikTok

TikTok

[
Pkl P i

That's net thair dog,...

Cn the bottom menu of the
app, "Home™ B in the bot-
tem left-hand corer. This is
what other apps call your
“timeline.”

Within this Hame tab, there
are two sections. At the top
you have the “Following”™
section (A) of everyene you
follow, and right next to it
is the "For You" section (B),
termed the For You Page or
FYP

To view the content in either
section, swipe up and en-
gage with the lcons on the
rlght hand side (C) to Like a
videa (heart icon), comment
(speech bubble icon), and
share (amow icon).

ASH

GUIDE SHEET “mulnm&mm>

ADDING SOUND

To create a TikTek vides, click on the plus sign centered at the botem of
the application.

The screen that will pop-up should reveal a red recording button (D), as
well as a number of features that you can use when creating your video.

To add additional seund to your videa, elick on the "Add Sound™ buttan lo-
cated at the top of your sereen (E). The next sereen will reveal a lbary of
music and sounds that you can use. To save saunds for later use, click on the
ribbon (F) next 1o eoch sound and i'll be stored in your “Favorites™ (G).

RECORDING TIME

TikTok provides fhree time opfions for video length (H): 3 minutes, 60 sec-
onds, and 15 seconds. By default, TikTok will set your video to 15 seconds.
If you intend to record a longer video, make sure you select a different
time befare you start recording. Once you've started recording in 15 see-
onds, you cannot excesd that tfime without starting over.

If you add a sound before you record o video, know that length of your
sound will dictate the length of your video. For example, if you select a
sound that is 10 seconds long and are recording @ 15 second vides, Tik-
Tok will stop recarding at the 10 secand mark. In the case that you add a
sound that is 30 seconds lang, after you've recorded a 45 second videao,
you'll be left with 15 seconds of silence.

Training: How to Create a TikTok Account

How to Create
a TikTok Account

ASH

«) 0:09/3:11 - Introduction > i

Training: How to Create a TikTok Video

How to Create
aTikTok Video

Scroll for details

» Pl ) 0:09/7:00 - Introduction >
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https://endtobaccoca.ash.org/wp-content/uploads/2021/10/GS_PopularFeaturesOnTikTok.pdf
https://www.youtube.com/watch?v=hYk2rpii8EY
https://www.youtube.com/watch?v=j98ivDRog6A

Social Media Trainings

The Hype Around TikTOk

& How to Use It as a Communication Tool

October 19, 2021

PowerPoint Slides from
The Hype Around TikTok

v 7 Moment: f ] 3 F f ] - ',", —
> ¢ N - > (." i . .
> bl ) 114375448 Agenda> SerotiioRdstals aF —g_Tra Ining>

A(TION_>
ON SMOKING & HEALTH

Optimizing Instagram Engagement Coming soon!

using Stories and Reels

Saoimanu Sope, sopes@ash.org
Megan (Arendt) Manning, arendtm®ash.org
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https://www.youtube.com/watch?v=-yxXUExnoWk
https://www.dropbox.com/scl/fi/d7mdx8ixjcpzqgwhb7kan/TikTokWebinar_AllSlides_101921.pptx?dl=0&rlkey=ldouxix66ncjrps96ehx7joz3

ample Social Media Posts

ASH - Sample Social Media Posts ¥ & & ~ B - m Ash,
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Advancing Momerntum for a Tobacco-Free California e
Sample Social Media Posts
.
-

Please tag ASH when using these images:
Facebook @ASHglobalfction | Twitter @ASHorg | Instagram @ashorg | Linkedin | TikTok @ashorg

9
Post Copy Associated Image

#California Advocates - Did you know that A

ASH provides free technical assistance to *ﬂ +

support your work in tobacce control?

Complete your request here: wwmm
hitp-ffow.lyf621150LLnOW technical
assistance?

ZICYMI: the latest episede of the Tobacco
Endgame Matters (TEM) Podcast features
Professor Ruth Malone of the UpEnd
Tobacco Preject and Kim Homer Vagadori
of CYAN (California Youth Advocacy
Metwork) as they discuss innovations in H E w E |l | s U u E ﬂ l E HT
California and how the state has
continuously fought back against the

tobacco industry. Tobacoo Mallers:

Past, P 1 and Futl
Listen here: hitp://ow. lyfvapTSO0LICIZ i s e b

I's no secret that tobacco negatively A
impacts our planet. But did you know that .7;‘.“

it's mot just cigarette butt pollution that's an *

issue? Throughout its ENTIRE lifecycle Did you know...
tobacco threatens our environment. THROUGHOUT ITS
LIFECYCLE, TOBACCO
Learn more: hitp-/low lyvzYT50vT4C POLLUTES THE PLANET
AND DAMAGES THE
HEALTH OF ALL
PEOPLE.

ACTICH E—
R SACIING & WEALTH|

»

Advancing Momentum for a Tobacco-Free California



https://docs.google.com/document/d/1IjT06MPp95pZ75k5lvr9Ez99xEkFvX5tZqcNr5CaYAo/edit?usp=sharing

Media & Public Speaking Resources

View and download at: endtobaccoca.ash.org/fact-sheets

Aduscing Memartim o & Tosecn. iove Cutpores |

Spanish Version: "Puntos de discusién de Endgame™

Endgame Talking Points
Why do we need to phase ot the commerciel sole of oll tobovco products?
Tobacco kills when used 21 intended Cgareties peafically coute more deaths thas
gun viclence, AIDS, suscides, trafic acoidents, alcoholiom, and opicid and other doug
addictions cormbaned

S Me! GIoduts Contane

Cor 0 Cause B Severe thieat to human

e aith ra

banred in the WS

marketabie faampe

ny (CFOyL and gx fonrated behenyls (P{Bs

There ia Bttie consumer “choice” mvobned i Cgarette smoking- Ggaretes hive been
irsadously engineered to be as addictve 21 possble Inhaled ricoting i a5 or more
addictive than herobn snd cocaine

The vast majonity of propie who smoke want 10 quit, wish they had never started
not wast thew kids to start

Banring the commeroal sabe of a8 1obacio products o not the same as prohibebon
Posersion and use wil not be made diegsl Drdgame’s intent o 10 sbolinh the tobecce
indhritry, not criminalize comumption of the product

re devattatng to the economy The srnusl cost

ery perion in the LS

Cgarette rran ufacturing and une are greatly detnmental lo soceety. Cigaretie butts are
the number one form of liter, both by rumber and weight, and keach 1o chermicaly
irto the emwronment E-Ggarette packapng and dnpotables are a groweng fefuse
problem too

Thee tobacen
smokers 1o ma

W interesonaly markets to yo. e HCru replitemere

2, thar ks mode

The tobaecoo industry’s assertions of planning 10 “phaie cut” Cgareties e oynacal
markntng plovs that decewe the publc irto thinking that they wil put an end to the
harmm they cause. The resbity is that they will continee 1o sell Gigarcttes while they ane
profitable and we cannot wat for the tobacco mdustry to address thes smee

Frstatsinons 31k oo ’ u SH

’.
Endgame Counter Arguments

This cannct be Mol

1t i Goverrments have the power 1o erd the wale of tabacto products

Endgame i sbout phavng out the sale of commercisl tobacto products, pot
banrirg poISeISon of use. It is fatused on abOIBICN by putTing an end 10 the
tobacco industny’s barmful impacts.

Froducts are wbererily nevther logsl nor ilegsl, but bow snd whetber they sre
produced, madeted of 1ok r a Gueition of polcy, Mary atherwie legal products
g a7 ledd haem thas Cgaremes 308 fegularty Femaned Trom the market under
comuumer waety prirciples and e

This infringe1 on ane’s freedom of choice

Nicotire i sddctive. Mow prople who smoke with they had rever started and
want to quit but Snd it very dffiouit. ther “Treedom of choice” has aiready been
Laken swary. While some people "thooe™ to bay them, we do not allow companies
to el toyys that are chokong hazards, or cars with defective sirbags

Governments and retaders will ks o lof of money

Coverriment itvenue should Fol deperd on wales of 3 product that addicts and
il 4 s CotiperA. Furthermare, the poteatial Laviegi in health care couts dwarl
arvy thort-term koss of revenee:

As smoking rates continee to drop, retaders will reed to change thaeir Businesc
models sryway A phased spprosch thal slows them Bime to develop rew product
laves will Fedp offuet il lovses. Morey not woent on tobacco products will be
et OF LoMmething elis

Spanish Version: "Como defender argumentos en

contra de Endgame”

Speaker’s Bureau Toolkit

June 2022

Created by Action on Smoking and Health,
Advancing Momentum for a Tobacco-Free California

g Mamentum for 8 Tobacco-Free Califormis
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https://endtobaccoca.ash.org/wp-content/uploads/2021/12/FS_EndgameTalkingPoints_Final.pdf
https://endtobaccoca.ash.org/fact-sheets/
https://endtobaccoca.ash.org/wp-content/uploads/2022/06/Speakers-Bureau-Toolkit.pdf
https://endtobaccoca.ash.org/wp-content/uploads/2021/12/FS_EndgameCounterArg_Final.pdf
https://endtobaccoca.ash.org/wp-content/uploads/2022/04/FS_EndgameTalkingPoints_ESP_Final.pdf
https://endtobaccoca.ash.org/wp-content/uploads/2022/04/FS_EndgameCounterArg_ESP_Final.pdf

Media & Public Speaking Resources

View and download at: endtobaccoca.ash.org/fact-sheets
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How to Prepare an Op-Ed How to Prepare a Letter to the Editor How to Prepare a Press Release

Charcteristics of an LTE Press seenses W1 yow contied the norrarive on Charscteristics of a Press Release

your piece of news and provide irsant To shoee new Informaton o
enpisure [ your covrative, They are wrillen W o Puraosa make an cfficlal arnsurcemen
news arficke with the mast impartant nfarmanan Hhat Impars i angEniitn
ot the beginning, quoles from credible SOWCES,  Tyrput Audience  Affiiaten ol yuur ogarizaton
and background infarmation teveard e end fo st

the stage an why your n Docunsentt Langd

As OpEd [romed for the prinl newspaper secrian, Charactenstics of an Cp-£d

Opposite the Editoriol! is a langer submussion thot To rase awareness sboul I

must be Gl relevant i the culler, ond stand  Pursose e

ut Organizntions often sutvnit op-eds thot ore not ol

picked i, 50 heres o checkiis 16 4o pou I 0 Tyt Audiencs Lo
¥ o submalt @ ag o v

approgriate. Decumsent Length | =m0 werh

A Lettes to the Feitar (LTE) i 0 reader’s sesponse
o something publisted i the poper to winch the
at s v ket L7E Is submitied. The bigger #he oulet, the mare
submissions they recelw, 50 thisk as lacaily &c
passibiie with winch oetlet you momitor, iokiog for
samething fo respand o o inifioe discussion.

Puarpase

gt Budion e ard readers

Document Length

awerh

GETTING STARTED

CHOOSING A TOPIC WHY ISSUE OR PUBLISH A PRESS RELEASE

1. Act quickly! Aim ta submit your respande with dirgs of the artiche’s publication
Op-cds should be reserved for topics that are important and need to be addressed immediately. When daie Wou have samething new ta say or share, For example,
dexiding on a bopic, thouse one that you @n passonately write about This will akd n getting vour point i » Areportis published.
acrass. o Moctively 2. Before you start writing, check the outlet's guidelines for word count and other = ; )
g T i S SR «  Someone new ained your Bozrd of Dircetors or Stasf,
FORMATTING & STYLE requirements. Usually you are 15 . il A BAESAL:
& iy il Nt il e - s siramey s b & okt ok, 3. Quote/reference what you are responding to, usually an editarial or op-ed from that . e responding 1o bresking news ard want 1o ensure your ramative is part of the curvene
apesific paper. news Cyche.

Usa ar attontsan-grabbing haadline. Remambar, you need 5o catch the op-ed ecines arention first
are reading hundreds af ap-ed submizsons a d
enders, Many ecitoes wil anly read y

mportant curent event, or 3 eompeling star,

= Keep your submission to 550 words manirwm and definitely no mone than 750 words, Be sure 10
eheck the subenkssian criteda befert submvtting your op-od

PITCHING YOUR PIECE

Pitch the news outlet that Is right for your goals. This does not mean the paper need

Local papers are best when interested in addressing
g happaNing M yaur cammanity BRCALe 1t i rekeant e thair maders and thay an limly

Betting fewer priches,

Send & mirdul arai 1o the sditar, The &

s usisally aleo pasted in the body of the e

important a3 the ap-ed kself

.

s woour et conteri in (e 250 wond maeimu gitch emai

an repeat parts af your op-ed and spol the ending becaue your iich email is not being
i, Bt it will Pty et hi sditer 1 v a yau wheie op-ai el decding

and briefly state their credentials, that also

IF the authar of the op-ed can personaily submit

.
g
&
£
5
Ee
i
£
9
5
B
]
]
X
f
F
]
B
g
g
i
H
T
g
5
i
|

i
"

el <k
ouchit, 50 thoy now it is ne longsr i
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4. Be concise yet compeliing. Consider using a personal story about how you have been
impacted.
Use facts, figures, and/or research to support your case.

6. End with a call to action for the readers, even & a simple challenge to change their
mindset on an issue.

L

DO's AND DON'TS

Prioritize  wall-written  and  wedl- + Donot *vell” to get your polnt across.
argued writing that is rooted in facts. Editors  often  reject  submissions
bcause of tne.

Submit your LTE wsing the website's
orline farm ar by emading it to the
persan listed on thelr websita,

H subrmitting your LTE wia email, do
not send it as an attachment. Instead,
paste your entire LTE into the bady of
the emall and note your credentials/
assoclation.

Read examples of the latest op-ads
andfes LTEs published by the outlet
you plan to giteh. You'll have & leg
up if you get a serse for what they
publish before you start your draft.

4 ol endtabaceocs, aih.org

ASH

ST ——
O SICKING & HEALTS

= Wou're responding to misieformation about yowr anganizatan o set the recond strasght

ith You simply R naw i share, Do ABL 55 & pess mivase just 10 repart that
sued ane. Aeporters are ouerwhelmed with pitches as it s, make sure yau have something
mewswarthy ta say and worth their time to read.

aid press releases sho offer a boast in your Sesrch Crgene Optimization (S00h Ensure you are using
relesans keywneds in the headline and bady of the release. Paid wire services rank very high in search
engines, so publishing with them will gat your releass in rews ooems (not necessady coverad] and
figh in search raniing

Whether yau sef-publsh your release or uie & wire service, do emsil it directly to key reporters
covering your ioaie/beat in the commanicy your work ehis

WHAT"S INCLUDED N A PRESS RELEASE 1

1. Your headine (in bald, not all capital leders unless
atentan-granling, rebear
Include keywoeds that someane tracking your isse may
hirve & Google Alert el up 16 Folow, I shoukd be urder
75 characters including spaces. Google will anly read the
First 60-65 charackers. Sub-hesders (in itakcs) ane options
and can b lorger, addieg addtianal contest or your brand
name if it didin’t frt in the header

3. Coeact bor madia reguests, Il pau need io save charatben
ona paidserdce, yperlink the email address in the person’s
name

3. Ciey, state, and date In tha apening of the first paragraph. |
Do suww 10 ae all capitsl letters and bald font. L

ASH

ST I
DM SIGHING B HEALTH|
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Coming Soon — How to Prepare a Letter of Support

Advancing Momentum for a Tobacco-Free California »


https://endtobaccoca.ash.org/wp-content/uploads/2021/12/FS_WritingAnOpEd_Final.pdf
https://endtobaccoca.ash.org/fact-sheets/
https://endtobaccoca.ash.org/wp-content/uploads/2022/04/Writing-a-Letter-to-the-Editor-Fact-Sheet_ASH-2021.pdf
https://endtobaccoca.ash.org/wp-content/uploads/2021/12/FS_PressRelease_Final.pdf

Media & Public Speaking Trainings
ASH

ACTIDN_>
ON SMOKING & HEALTH

Becoming a, Upon Request

Presenter - Becoming a Presenter and
Spokesperson Training
- Endgame 101 Training

Visit ASH CA:
endtobaccoca.ash.org

Coming Soon

Sizﬁ:\g;:g:s - Paid, Earned, Shared, Owned
(PESO) Media Training

Januar y 28, 2021

Advancing Momentum for a Tobacco-Free California »


https://www.youtube.com/watch?v=f2cpF-iRyMs&list=PLIMuNb1cBnDFooChBrXwcvDFpWOywXDCr&index=28

Global to Local Resources

A s H Alliance pour une r
Dedicated to ZERQ Tobacco Deaths sOCiété sans c N

B aRarNe & nEA tabac
2022 ‘

TOBACCO AND THE .
ENVIRONMENT:

Case Studies on Policies

that Protect our Enviranment
and our Health from Tobacco -

View at: ash.org/pollution

Sign up to join our advocate
webinars at: ash.org/webinars

g
Bl
——

= L~y =

Coming Soon - Tobacco Industry
Interference Index 2022

Advancing Momentum for a Tobacco-Free California »



https://ash.org/pollution/
https://ash.org/pollution/
https://ash.org/webinar-alerts/
https://ash.org/2021index/

Upon Request

Media Message @‘ 4
Development + Testing ‘*'7

Training, Education,
+ Advocacy

Communication ﬁ

ACTION I—— >
ON SMOKING & HEALTH

Tools Creation r\’. Does your

B8 roiloy Sunport + organization need
Ej Implementation tec h n icq I
spokesperson + assistance?

Public Speaking
Engagement

Let ASH help! Request assistance at:

endtobaccoca.ash.org/request-assistance

- Assistance in completing Communications Plan
- Assistance in creating individual Social Media Campaigns

Submit a Request:

Individual Tailored Technical Assistance

endtobaccoca.ash.org/request-assistance

Advancing Momentum for a Tobacco-Free California »



https://endtobaccoca.ash.org/request-assistance/
https://endtobaccoca.ash.org/request-assistance/

ASH

ACTION I
ON SMOKING & HEALTH

Follow ASH!

@ASHorg
r@ @ASHorg

K @AsHglobalAction

g @ASHorg

Is your organization
doing great work in
tobacco control?

SUBMIT TO BE OUR ‘

NEXT MONTH'S

Organization
of Excellence

Let us showcase
your efforts!

g . : ViSit
endtobaccoca.ash.org/orgs-of-excellence-app

D | NG =

)

endtobaccoca.ash.org

Carol Maytum, Project Director
maytumc@ash.org

Advancing Momentum for a Tobacco-Free California »


https://endtobaccoca.ash.org/
mailto:maytumc@ash.org
https://endtobaccoca.ash.org/orgs-of-excellence-app/
https://endtobaccoca.ash.org/orgs-of-excellence-app/
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